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Green opportunities and 
challenges at World Cup 2014 







•32 teams will play 64 games in 12 different cities.
•Each stadium will sell an average of 52,000 tickets.
•Transmission coverage in over 200 countries with a projected audience 
of 32.000.000.000 people.
•Over 50,000 new jobs will be created during the World Cup, and 1/3 in 
the safety, hotel and restaurant areas.
.•Catering for VIPs at the stadiums (10% of the stadium capacity) - 3,000 
people 
• Catering for closed events in the cities during the World Cup. 
• Catering for open events in the cities. 
• Approximately 15,000 meals for a medium-size city; for large cities 
such as São Paulo and Rio, there could be 60,000 meals.
•In Sao Paulo and Rio, Catering services will have to supply 10% of the 
meals at festivities that will take place before the World Cup



What will be the social and 
environmental impacts?

How many families will benefit 
before, during and 

after the World Cup?
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Platform to promote products and services 
derived from the sustainable use of the 
Andes-Amazon Region Biodiversity : 
BOLIVIA, BRAZIL, COLOMBIA, ECUADOR 
and PERU 

Potential for revenues for 
local populations through 
sustainable use of 
biodiversity - BioTrade.
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Some facts about big cities:

•They represent 1% of Earth surface

•They consume 75% of produced energy

•They produce 80% of the emission (CO2)

•Half of the world population live in cities. 
In 2025 it will represent  60%

• They represent the major contribution to climate change

• Climate change are already a reality and must be present in 
every initiative public or private







Germany World Cup 2006

Growth sectors during World Cup 2006

Hotel and food sector: 29%
Food industry: 24%
Airlines companies: 52%
Audio-Visual and Midia: 25%
Publicity: 18%

Source: DIHK (Der Deutsche Industrie- und Handelskammertag -



Largest events in the Planeta
Economic Impacts in US$ billions
Event Direct 

Impacts*

Undirect

Impacts

Total

1º Olimpic Games
3 10 13

2º World Cup
3,5 7 10,5

3º America’s Cup
1,5 6,5 8

4º Fórmula 1 (anual)
2 1,5 3,5

5º UEFA
1,5 1,0 2,5

Fonte: Allianz Economic Impact report into the America’s Cup
*Impactos Diretos: eventos, espectadores e patrocinadores
*Impactos Indiretos: construção civil, turismo, hospitalidade e transporte



Roberto Ugas – IFOAM’s  Vice President







Contact
Maria Beatriz Costa
bia@planetaorganico.com.br

www.planetaorganico.com.br

Thank you!
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